











1989 Article Index 


The following list includes all feature articles appearing in 
Medical Marketing & Media from January through December 1989. 


Regular monthly columns are not included. 























Subject/Title Issue Page Author 
Advertising 
Ad Performance Insights: How effective are January 48 Glenn Mohrman and 
“interactive ads”? Jeffrey E. Scott 
Ad Performance Insights: Conflicting ad test results. April 54 Glenn Mohrman and 
What do they mean? Which is right? Jeffrey E. Scott 
The Extra Edge May 46 Staff 
New-product promotion review July 10 Staff 
The Extra Edge September 20 88 Staff 
1990 advertising rate preview October 20 12 Staff 
Audience delivery at a glance October 20 30 Staff 
Career Development 
Employment outlook ‘89 April 22 Bill Hahn 
The '90s look promising for medical marketing November 86 Samuel L. Skeegan 
professionals 
industry Opinion—Speaking Out 
The case for peer influence groups January 4 Roger Green 
It's time for journals to reestablish their value August 4 David Labson 
Journals: Diverse, effective, and here now September 1 4 Alison Edelman 
Get to know the audience you want to reach October 1 4 Francis R. Gace 
Journal advertising works October 20 4 Martin E. Cearnal 
Industry Surveys 
Where the changing promotional mix is headed June 10 Ed Roseman, Ph.D. 
Nontraditional media: A profile of regularly June 28 Staff 
scheduled services 
Profiling the nonprescription pain reliever consumer September 1 34 Tom Dybdahl 
1989 career and salary survey November 10 Staff 
1989 health-care ad agency survey December 8 Staff 
International 
Establishing a foothold in the booming Chinese market May 8 Mohammed Y.A. Rawwas and 
Mickey C. Smith 
The EEC approval process begins to take shape August 14 Werner M. Herrmann, M.D. 
The EEC: Countdown to '92 August 22 Hugues de Rochefort 
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1989 ARTICLE INDEX 

















Subject/Title 


Author 





Market Reviews 





1988 health-care advertising review 


March 


Staff 





1988 medical/surgical equipment advertising review 


April 


Ronald Reisman 





Advertising barometer-January/April 1989 


July 


Staff 





1989 midyear health-care advertising review 


September 20 


Staff 





1989 midyear medical/surgical equipment 
advertising review 


October 1 


Ronald Reisman 





Advertising barometer-January/September 1989 


December 


Staff 





Marketing—Potentiai Markets 





Biotechnology forecast: Something for everyone 


January 


Ann Ellen Cavallaro 





Understanding the Hispanic market 


February 


Bronna Lipton and 
Marcia Katz 





Drug delivery of proteins: The key to biotech 
therapeutic markets 


February 


Manny Ratafia 





The Cholesterol Crusade is on the march 


February 


Phillips Huston 





Emerging markets in Alzheimer’s disease treatment 


May 


Manny Ratafia 





Assessing the market for cytotoxic drugs 


May 


Thomas L. Laker 





Hospital administrators: How they think... 
and what they want 


July 


Patricia P. Tucker and 
Mickey C. Smit 





Look for expanding markets in Parkinson's 
disease therapy 


July 


Manny Ratafia 





Product opportunities abound in the fish farming market 


August 


Manny Ratafia and 
Terry Purinton 





Drug delivery: The key to biotechnology markets 


October 1 


Manny Ratafia 





Redistributing the schizophrenia treatment market 


October 20 


Manny Ratafia 





Big business in osteoporosis products 


November 


Manny Ratafia 





Marketing—Tools and Techniques 





Targeting the managed health-care segment 


February 


Robert P. Navarro, Pharm.D. 





Do you know what your competitors are up to? 


April 


Ted Tyson 





Ten tips for on-the-spot interviews 


April 


Jonathan Schenker 





Health-care and consumer research tools: 











The view from both sides 


April 


Rick Stolting 





“Selling” public health programs. How marketing applies 


May 


William D. Novelli 





Those promotional dinners: Food for thought? 


October 20 


Phillips Huston 





Meetings/Conventions 





Listen to what the meeting-goer wants 


September 1 


Allen Konopacki, Ph.D. 





Selection and preparation: Keys to an effective 
exhibit staff 


September 1 


Justin M. MisCarthy 
\ 





A guide to upcoming major meetings 


September 1 


Staff 





New Drug Outlook 





1989: Will FDA open the gates for new drugs? 


January 


Timothy Harrington 
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